English-taught (academic) bachelor and master
programmes in the disciplines of

Facility Games Hotel
Imagineering Leisure Logistics
Media Mobility Tourism
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NHTV Locations in Breda




Higher education in the Netherlands

. 14 Research universities and 41 universities of applled
sclences.

- Quality of education and research is high (for
such a small country) : 6 universities are
ranked in the Top 100 of the QS World
University rankings / 12 in the top 200

- Strong international outlook with relatively high
number of international students as many
programs are taught in English
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Higher education at NHTV

Unique institution as NHTV offers both research
Intensive and professional oriented bachelor and
masters programs.

Students choose for NHTV because of the high
guality of education and its international profile.




NHTYV a specialised university

Specialist disciplines distributed over 5 academies

> Games & Media Academy for Digital Entertainment
> Leisure Academy for Leisure
> Tourism Academy for Tourism

> Built Environment, Logistics & Mobility Academy for SLM

> Hotel & Facility Academy for Hotel and Facility
Management
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NHTV in numbers

NHTV BREDA

%? APPLIED SCIENCES "l
a4 N—

UNIVERSITY OF

E 7,500+ sTUDENTS 650+ EmpLOYEES ﬂ}ggﬂ,ﬁ{:{fmﬁ‘“s sINncE 1966
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FACILITIES

= MHTV has 8 domains and 4 levels of education.

- Study programmes are taught in English or Dutch.
« Focus of NHTV research is on innovation in creative, cultural and service industries.

Professional Bachelor’s programme
PB

Academic Bachelor's programme
AB

Professional Mastar's programme
PM

Academic Master's programme
AM

BUILT
ENVIRONMENT

TOURISM

e

PEAE PM

= Dutch-taught r
l@ ¥ |nternational stodents
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AWARDS RECOGNITION

‘nvao

geaccrediteerde opleiding

WORLL
— [1SUF
IN THE TOP 10 ORGANIZATION

Recognized by the World Laisure Organization

asthe first Weorld Leisure Cantre of Excellence

Of the Keuzeg."ds HEO by thE‘ re ﬂOWn@d DU'tCh i in Europe, 2nd the third one in the werld.
magazine Elsevier ;

4 TOP-RATED
PROGRAMMES 2015

ALL BACHELOR'S PROGRAMMES

RANKED 15t

WIFMA

according to Keuzegids tedQU alm\

UNWTO. THEM |

IN THE NATIONAL STUDENT SURVEY 2014
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Study Programmes

» Majority of programmes taught in English:

Practice-oriented bachelor's programmes

> International Game Architecture & Design

> International Media and Entertainment Management

> International Hotel Management

>  International Real Estate and Facility Management Practice-oriented masters’ programmes

>  International Leisure Management > Master in Imagineering (regular and executive)

>  International Tourism Management > Master in Tourism Destination Management

> International Logistics and Economics > Master in Media Innovation (regular and executive)

>  International Logistics and Transport Management > Master in Game Technology

> International Traffic Management

Research-oriented master’s programmes

Research-oriented bachelor's programmes > Master in Leisure Studies

»  Bachelor of Science Tourism (joint degree with Wageningen University)
»  International Leisure Studies
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Education at NHTV

Key characteristics of NHTV education :

® Practice oriented

® Student centered

® Contextual learning

® |nternational focus (including its international staff)
® Specialised

Education programs:

» 14 professional and 2 academic bachelor’s programs

» 4 professional and 1 academic master’s programs

= unique character of NHTV as a university of ‘applied sciences’
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Research and Consultancy

Our areas of expertise :

Media and Game Technology and Design
Hotel & Facilities

Logistics

Built Environment

Tourism

Leisure

Our knowledge and research centres :

CELTH (tourism, leisure and hospitality)

Research Centre for Coastal Tourism (tourism)

SLM Advisory and Innovation Centre (urban design, logistics and mobility)
MediaLab (digital entertainment)

Hospitality@Work (hotel and facility)
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Research at NHTV

Making places and shaping destinations
Research is focused on understanding destinations/places and developing solutions with the
aim of making places better so that visitors and inhabitants feel welcome/at home.

Designing experiences

Research in this theme is about measuring (the impact of) experiences and developing new
concepts and possible scenario’s. What is an experience and how can you utilize an experience?
Or how do you manage the process of creating or innovating an experience and at the same
time develop the business model in a sustainable way?

People and goods on the move

This is about designing and managing the fast growth of mobility of persons and goods on a
global scale. Applying new (game) technologies to research the different kinds of mobility and
logistical processes to understand them and to develop new, innovative concepts and products.
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Internationalisation & international

cooperation

International strategy :

Further development of strategic partnerships on hot spots and
preferably in emerging markets, through the set up of joint research
and education programs.

Intensify cooperation with :
- educational institutions
- the industry

- alumni

Internationalisation at home (quality, recruitment and facilities)
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NHTV and Brazil

UEA, Manaus
(negotiating)

UFPE, Recife
(partner)

PUC-SP, Sao Paulo

(negotiating) UFU, Uberlandia

25" (partner)
) ESPIRITO SANTO

SENAC, Sao Paulo

(negotiating) éﬂma—‘ UFF, Niteroi
(partner)
USP, Sao Paulo . .
UFSC, Florianépoli ; (partner) UFRJ,_R|_0 de Janeiro
(partner) PUC-SP, Sao Paulo (negotiating)

(negotiating)
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THE NETHERLANDS GERMANY LATVIA BULGARIA ROMANIA PORTUGAL BELGIUM GREECE AUSTRIA ITALY ERAZIL FRANCE HUNGARY FINLAND UK CHINA LITHUANIA INDONESIA SPAIN USA IRAN POLAND ESTOMIA
INDIA RUSSIA SLOVENIA SWITZERLAND TURKEY DENMARK IRELAND VIETNAM CANADA COLOMEIA NORWAY SLOVAKIA SOUTH AFRICA UKRAINE CAMBODIA CZECH REPUBLIC PHILIPPINES SOUTH KOREA AUSTRALIA
AZERBAIJAN BELARUS CROATIA EGYPT ERITREA GAMBIA GHANA JAPAN JORDAN KENYA LUXEMBOURG MALAYSIA MOLDOVA MONGOLIA MOZAMBIQUE NIGERIA RWANDA SWEDEN TANZANIA THAILAND TOGO

STAFF FROM

ABROAD

45%
OFTHE STUDENTS
GO ABROAD FOR
INTERNSHIP

20,000 ® Students and staff

GRADUATES

ALL OVERTHEWORLD @® Partner-university

NORTHERN LOMDON SCHOOL
ARIZOMNA of Public Relations
UMNIVERSITY sakares
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